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Tittellysbilde bilde 1

Selective collection 
in multi-family 
building

Paper and packaging waste
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Initial Challenge – long history

Packaging waste: Paper & Cardboard (P&C), Glass & Metal (G&M), Plastic

From the budget 1995: “The waste agency should work for waste reduction and 
recycling” and “ The Oslo model should be introduced in Oslo south” (door to door 
collection of P&C). Roll out finished in 1998

Oslo’s door to door collection went from one bin with all kind of waste - to a “two bin 
system”

• Bin 1 residual waste. Waste fee depends on bin size of residual waste

• Bin 2 (P&C) is free of charge

Budget targets in 2006 for G&M. “90% of households should have less then 300 meters 
to a recycling point (rp) in 2009”. 2006 – 462rp /2009-616rp/2018–1022rp

In 2009 started door to door collection of Plastic packaging and Food waste. Roll out 
finished in 2012. 

Oslo continued with the “two bin system” in addition to a increasing number of recycling 
stations (11 small and  4 large)
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Practice - today
Door to door - Bin 2

Paper & Cardboard mixed 

Door to door - Bin 1

• Food waste – green bag

• Plastic – blue bag

• Residual waste – shopping bag

Recycling point Glass & Metal

The quantity that is NOT part of the 
EPR scheme
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Results

Information campaigns:
• Direct mail, flyers with 

sorting guides
• Outdoor boards
• Cinema
• Social media

Knocking on doors:
• 4-6 persons
• Mond-Tursd, 15:00-20:00
• ~60 doors/person/day
• Main focus: Areas with 

poor sorting performance
• Feedback note in mail box


